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Knowledge Sharing( KS) Behavior of Internal Nodes in Agricultural Supply Chain—Establishing Research Model of Influencing Fac-

tors Based on MOA
XU Sheng-ju
Abstract

(School of Finance& Economics, Qinghai University, Xining, Qinghai 810016)
The main influencing factors of knowledge sharing( KS) behavior of internal nodes in agricultural products supply chain( ASC)

were analyzed from sharing motives, sharing opportunities and sharing abilities based on MOA ( Motivation-Opportunity-Ability ) theory, the
corresponding assumptions were put forward, and research model of influencing factors were established, which will lay a foundation for follow-

up empirical study.
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