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The Product Promotion and Marketing Strategy of Gardenia Herbal Tea of a Company in Sichuan
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Abstract

in Sichuan,the paper made some questionnaires and access from people at random,then got 147 valid questionnaires. the result of the survey

('School of Humanities and Management Sciences, Sichuan Medical University, Luzhou, Sichuan
In order to be aware of the consumers’ tendency about taste, packing, price, promotion way of gardenia herbal tea of a company

showed that there were some problems such as single taste, single product specifications, pricing is on the high side, low brand recognition in
the process of the product promotion of the company’s gardenia herbal tea. In order to improve the market share and economic benefits of the
product, the corresponding marketing strategy were proposed from positioning, product, price, channel, promotion. The company could posi-
tion the gardenia herbal tea as the natural herbal concentrated drinks,made the taste batter, improved the test before the new products sales,
selected rapid penetration pricing strategy in the introduction periods, using the intensive distribution channels, using the Internet platform to

sale, intensified promotion in the media, outdoor advertising and experience marketing.
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