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Internal Cause Analysis of Insufficient Supply of Agricultural Products Brands in China
YU Yong-juan, LI Bin ( College of Finance and Economics, Yangtze Normal University ,Chongqing 408100 )
Abstract Based on the characteristics of peasants’ income and agricultural products, we analyzed the inherent causes of the lack of supply of

agricultural products in China, and believed that it was necessary to cultivate the brand to activate intrinsic motivation and to play the role of

external conditions. It was necessary to follow its inherent characteristics and development rules.
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Table 1 Income of four sources of peasants in total income ratio dur- TZQ& ﬁ; H EI/‘J *HT&‘% , 3‘_1: ﬂ/fﬂ‘/; m %;Hﬁ;ﬁ}$ :tﬂﬁ%’ S ,E
ing 1991 ~2015 o, BB A SRR AR A 5 8 i sk
gy OEEETOROA - LEHRICA HERARMOA RO TN Ul o P28 0l P B R  H T 9 2 AR R
ami usiness age ransier Topert
Year ilzfcome inco%ne income in(’,[())mey %ﬁm%ﬁk*‘f%k 5 %Jﬁﬁ% \ZQ Eé@}i%%ﬁﬂéﬁﬁi
igg; ﬁzg g;“z‘ j-gg - WIBEEH T K, AN &R B N A 55 sh 1 k45 i 98 W
1993 73: 62 21: 10 4: 51 0.76 o WIi—A ] Dot R b IR A %é’éﬁﬁﬁﬁﬁﬁﬁ,
igz‘s‘ ﬁ 22 2 i‘z‘ g 2(3) ; 23 SER R B BRI EROL B S RS AN AL R SRR A =
1996 70,74 23.40 364 221 FY At LA ARMET (2 T oK
1997 70.46 24.62 3.79 1.13 TEVA R TP R O B, B Rk RAR 2R A 7R “ S Ry
PR S e e 1 BB, ST AT B KU B 17, B KU T B b, K
2000 63.34 31.17 3.50 2.00 R REE SRR B AR, Bk B SR =
S o . o AEHET/ NP SV SRR U M A 85 S
2003 58.78 35.02 3.69 2.51 A AR PR B BB AR IS RS- B IR ARG, XA & 5
004 945 00 >0 20l B RIS o BB A A AE S OR A, 42
2005 56.97 36.08 4.53 2.72 = ° * ’
2006 53.83 38.33 5.04 2.80 2B AT AT DR 5 38 B 3 A9 A7 57, M2 T I 45 B A A%
o o P o FOERE, “ A Bt Sk A AN T RIS JF HL
2009 49.12 40.56 7.03 3.29 KB4 B ) R E R B2 R B, B2 X+ pg Rl 24 T
o i e oo > i, ST A YR 9 G ZE AN AL AR R A B AR ARSI, A b
2012 44.63 43.55 8.67 3.15 NG | T MRS R S 1 ) RS, ME DL SE PR, AR R
2013 38.62 41.61 17.55 2.22 o 1 o L of [ L £ . a
014 333 066 1769 . A LR P )M t[ﬁ,ﬂ%'#‘%ju‘?ﬁo Z?ﬂk?é’.%'q&/\
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Note :Data come from the National Bureau of Statistics website electronic
database
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Table 2 Per capita income, expenditure and net profit of rural residents

gy AIHIA STURRIA JRELEI AP B AW AR
Year Net income Per capita wage Per capita family ~ Per capita property Per capita transfer  Per capita consumption Per capita
per capita income business income income income expenditure net profit
1990 686.3 138.8 518.6 29.0 — 584.6 -70.0
1995 1577.7 353.7 1125.8 41.0 57.3 1310.4 -184.6
2000 2253.4 702.3 1427.3 45.0 78.8 1 670.1 -242.8
2010 5919.0 2431.1 2832.8 202.2 452.9 4381.8 -1549.0
2011 6977.3 2963.4 3222.0 228.6 563.3 5221.1 -1999.1
2012 7916.6 3447.5 3533.4 249.1 686.7 5908.0 -2374.6
2013 8 895.9 4025.4 3793.2 293.0 784.3 6 625.5 -2832.3
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Note: Data come from China Statistical Yearbook
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