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Influencing Factors of Consumers’ Travel Intention in Traditional Village B&B
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Abstract The principal component factors were extracted and the demographic characteristics as a moderator variable were used to construct
the influencing factors of consumers’ willingness to visit B&B in traditional villages. The model was tested by regression analysis, independent
sample T-test and one-way ANOVA. The results showed that: tourism products, business environment, tourist perception and tourism value all
had a significant positive impact on consumers’ willingness to visit; gender played a significant regulating role on the business environment,
and age played a regulatory role in tourism value. Environment had a regulatory role, demographic characteristics of tourists no adjustment.
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Table 1 Factor analysis results

F AT T "
Principal % W?é&:@ 4§?E{E_ #ﬂ‘fﬁfﬁ%ﬁﬂ
Factor . Eigenvalue
component Factors loadi Eigenvalue Jation // %
factor oading accumulation // %
F, RE S 0.858 2.957 24.643
BERTEIES  0.765
SCt 0.715
H#RFEE  0.639
F, L i 0.814 2.130 42.394
W AR 0.773
XPHNE AR 0.730
F, EHZEIES)  0.774 1.667 56.287
Bkl 0.766
F, IR % 0.872 1.307 67.182
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Fig.1 The research model of influencing factors taking demo-
graphic characteristics as adjusting variable and visiting
intention
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Table 2  Effect of all factors on visiting intention

P R

K% Factor Beta T Adjustment R B Sig

il r= i Tourism products 0.332 6.569 0.107 1.877,0.413 0.000"
2253555 Business environment 0.197 3.745 0.036 2.610,0.229 0.000"
W% B Tourist feeling 0.230 4.418 0.050 2.528,0.273 0.000°
T (H Tourism value 0.148 2.790 0.019 2.960,0. 163 0.006"

TE : Beta — FRifEfb [T I3 4L + P <0.05

Note ; Beta-standardized regression coefficients; * P <0.05
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Table 3 Analysis of variance for effect of sex on factors

T3 2551k HE2ES
Homogeneity of variance ~ Mean differences
. iz 5
Factors F{a . ~ 4 )
F val Sig Mean Sig

vatue differences
JigiEr= i Tourism products  1.635 0.202 -0.000 1 0.999
278 5% Business environ- 4. 598 0.033 -0.2093 0.006"
ment
TR0 Tourist feeling 6.972 0.009 0.404 7 0.590
Jik i {H Tourism value 14.118 0.000 -0.1378 0.090

A % P <0.05
Note: * P <0.05
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Table 4 Analysis of variance for effect of age on factors

T 2551k B2
Homogeneity of variance ~ Mean differences

S
Factors F . . ST

F value Sig Sig Whelhellr
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TP & Tourism products  1.410 0.240 0.182 P
278 3155 Business environ- 0. 125 0.945 0.763 S
ment
% B Tourist feeling 1.993 0.115 0.073 2
T {H Tourism value 5.268 0.001" 0.011 i

% P<0.05
Note; # P <0.05
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Table 5 Comparison result of Tamhane of different ages
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Table 6 Analysis of variance for effect of education on factors

J5 2571 W25
Homogeneity of variance ~ Mean differences
o SR
oL
acor F i Sig Sig Whether
F value .
homogeneity
JifeliEr= & Tourism products — 20. 802 0.000" 0.000 &
225 455 Business environ- 4.500 0.004" 0.000 s
ment
W28 Tourist feeling 1.220 0.302 0.707 P
Jig i {8 Tourism value 0.641 0.589 0.000 =
E: % P <0.05

Note: * P <0.05
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Table 7 Comparison result of Tamhane of different education

% (s (e HEEE
. . Mean Sig
Factors Education Education . ©
differences
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