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Study on the Upgrading of Rural Tourism in Tianjin under the Background of Socialism New Rural Construction—Based on 216
Consumer Questionnaires in Tianjin

TANG Wei-hong
Abstract
lyze the basic characteristics, consumption behavior and satisfaction of rural tourists in Tianjin, and then proceeds with the relationship be-

(College of Economics and Management, Tianjin University of Science&Technology , Tianjin 300222)
Taking Tianjin City as an example, this paper uses questionnaire survey method and 216 Tianjin consumers’ questionnaires to ana-

tween the soclalism of new rural construction and rural tourism, based on the actual situation of rural tourism in Tianjin, analyses the develop-
ment ideas of rural tourism in Tianjin, as well as the construction of new countryside. Under the background of Tianjin rural tourism upgrade
mode, put forward corresponding countermeasures and suggestions, in order to provide theoretical guidance for the sustainable development of
rural tourism in Tianjin.

Key words New rural construction; Rural tourism; Industry upgrading

A2 SO 23 /R T A R Ay
B RS, S A B N A S A B B R R
C = MU AP TR - B — T =l
BRI WAL Z R IIRE, #fE SOl SRR IR
b A RETRAE SF IR L R, R DA, AR B Bk
MAEBNEAS” o 2017 4F Hp e — S SR R GR I R )
KIS ARIRIRWE Mk o T3> R AE & A 452K B S5 AR i
GEUR T SR AR RS AT iR+ * A2+ SRR, AR
e AL SR BE SO BRI RS

UTARA 4z [E 45 L & R U7 A J 1 S BAIE W, & R IR U
CSCR SIS =Y b Bl O FE BT SR L R v T
ISR R A & Rl i et 22 3 SUBRR A i
PER & G205 R e Mo 2 SO e A 228 4 . dhss
T SCHARA (B £ FHRWEHR 1) T @ 2ok, My 17 %
Rk 2 A2 DT XN & MR A 5 Y
KREEN TR, SO 5 PR . SRR
e A Jig , WE T MRAAAT b 45, e RO (2 E 22
PR3t DXCRE AR 2R B80T 5 SCREDEHEmIL , R Sl R A BB, 45
e 2 R 21 Je R B3 — I L ST R BREE , AT 2 T e i
BN B o

TEEPr L, 2 FER R C 8 N R R 2 T 2T
Bro 1994 4F (PRl R IFITFE) 24T % T, E il
HEFEHESLXT & A ARIFHEA THTTE , XA £ A IR TFIESE

EE€WB 2017 FEREFHAFL X FHRAT LR R R IF4RA
(XNC201712) ,

BR(1980—) &, RAA, GBI K, WAL, AT H
w2 BER S,

s HHE  2018-10-15

EEEN

AFFS o AR, B AN UL S R i shHL A SToh £ 2 0F
FEI5 ), T I S Ui T DA L S D iR Ui A AR TR 1Y
e,

K & MR IR A S0 7T o5 B AR A S
/TN 3121 SN 311225 S i1 13114 O A )
Mo X 2 Wil AT TH FTE 8 AT AR

EIPAE 20 R hY S Wt S R (R Y s
DI, B Mol se s, a2 N
& X S At I SIOUL A B 1R ST AR o R ISR TR AS
o A KD PRI A AT P HGE P SR R, W R S
KRR AT ) G2 R SR> e, WF9E 5 500
—o BRI, RRIEEE L B ST X S
TSl A5 T+ 1 AT AN 22 I
1 #iEskiR

R T NIRRT T4 b o HT & R I & R0, W5 78
2018 4 5—8 J 3ok 190 £ 1 5 b e % 1) 4 230 4y, Horh )
L5 RT16 4y, AR A1 110 4y 76 K A D A i
7 RN & R S o5 SE b & ) 3 114 473, [DJSCA 258 )
2: 106 4y, MR RIS Ay 93.90% 7] 45 MR e 5 e AR 4
TIE U T SR AT S RN e T R RE 3 T AT TR
(1),

2 ERSH

21 MHEEE RIEEAL R DR, KR E AT £
FERRIE 1~2 UKW 7 66.20% (&1 1) ;45 47.69% (1l % 2 17E %
Kl H M2 88 1~2 d,30.56% i % 2342 88 2~ 3 d;
40.74% W% BRKTE £ FHIR I T34 469% 2 500~ 1 000 I,
3% AL e At 1 000 JT, AT UL, K ERIEH X £ Rk
TSR IR , & A iklie HA BRI & e 7 .



47 56

BT ks E LHRATE

BHFT RE G Aakas b &I BA R 121

R 1 BARERFHE

Table 1 Basic characteristics of samples

EiEgan FEARSHY N Lol
Index Sample type Number  Proportion // %
PEH] Sex LE 100 46.30
kg 116 53.70
WA Age <20 % 43 19.91
21~30 % 77 35.65
31~40 % 67 31.02
41~50 % 12 5.56
51~60 % 8 3.70
>61 % 9 4.17
Bl Occupation INETHR G 63 29.17
NIk YN 15 6.90
NG 18 8.33
AEE 15 6.94
BB R AR 16 7.41
HAh 89 41.20
A <3000 JG 82 37.96
Monthly income >3 000~ <5 000 J© 43 19.91
>5 000~ <8 000 JT 44 20.37
>8 000~ <12 000 J© 31 14.35
>12 000 JG 16 7.41
THE B B R LR 15 6.94
Educational level E 16 7.41
K& 51 23.61
AR 115 53.24
s 19 8.80
M 0k 0 time

W 1~2k 1~2 times
W 3~4k 3~4 times
M 4kvAE More than 4 times

B 1 XEREE—FNNRERESH
Fig.1 Distribution of rural tourism number of tourists in Tian-
jin in a year
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m 9 ERA Rural scenery

m EAKE# Fruitwood and garden

m RIHYSE Farm tourism

B YREAR”  Agritainment

B HA% Ancient village

m RS54 Folk village

W “&RKAR” Fisherman’s family
tourism
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Fig.2 Distribution of tourist preferences
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Fig.3 Travel modes of tourists
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Table 2 Tourists’ dissatisfaction with rural tourism ( multiple choices)

b2 I HIrE
No. Option Percentage // %
1 kil 29.17

2 A A 47.69

3 RIR 13.89

4 LA 37.04

5 W 25.00

6 HAth 3.24
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Fig.4 Tourists’ most important factors in rural tourism ( multi-

ple choices)
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Fig.5 Upgrading model of rural tourism
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