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Research on Agricultural Product Brand Construction and Promotion of “One Village One Product” —Taking Dongbang Town,

Changshu City, Jiangsu Province as an Example
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Abstract

(1.New Rural Development Research Institute of NJAU( Changshu) , Changshu, Jiangsu 215535

In the national vigorously promoting “One Village One Product” construction background, ten agricultural product brands of “Dong

bang Rural Twelve Brands” of Dongbang Town, Changshu City, Jiangsu Province were studied, the product brand construction and promotion

were investigated and analyzed. It was found that there were problems such as lack of capital, low standardization, less innovative products and

single sales channels, and suggestions were put forward.
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Table 1 The information of brand construction
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Note : The business entity , establishment time ,and registered capital are from the Alibaba Credit System.The establishment time is the earliest establishment

time,and the registered capital is the earliest registered capital
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Table 2 The information of brand promotion
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Table 7 Comparison of model values and actual values of grain plant-

ing area
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Year Model vazlue Actual vazlue Relative error

77 hm 77 hm %

2008 10 695.28 10 679.265 0.15
2009 10 896.60 10 898.575 0.02
2010 10 976.26 10 987.609 0.10
2011 11 052.61 11 057.302 0.04
2012 11 125.14 11 120.459 0.04
2013 11 161.33 11 195.556 0.31
2014 11 303.82 11 272.258 0.28
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