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Research on the Development Status and Countermeasures of Rural Tourism Base in Yantai City—Taking Majiagou Village as an

Example
ZHANG Yun-zhou, SUN Luo (Zhejiang Ocean University, Zhoushan, Zhejiang 316000)
Abstract This article taking Majiagou Village, Liujiagou Town, Penglai City, Yantai City as research object, constructing questionnaires for

field investigation and analysis, the IPA analysis method is used to conclude that the current projects in Majiagou Village include natural land-
scape and ecological environment,and the enthusiasm of the rural residents for tourist purposes, projects to continue development include the
service attitude and conditions of accommodation facilities , projects requiring moderate adjustment include the construction of basic public facil-
ities, renovation of rural health, display of rural culture and characteristics of local specialties, projects requiring key improvement include lo-
cal transportation facilities, building planning, etc.Majiagou Village can vigorously develop relevant infrastructure construction, build charac-
teristic landscape brand, strengthen the cultural experience atmosphere and other measures, to increase visitor satisfaction and expectations,

thus to promote the sustainable development of rural tourism in Yantai City.
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Table 1 Demographic characteristics of tourists in Majiagou Village
i it s i
Project Attributes Number Percentage
of samples %

P51 Gender ) 185 55.6
b’y 148 44.4
e Age 20 % KUIF 27 8.1
21~30 % 129 38.7
31~40 % 86 25.8
41~50 % 34 10.2
51~60 % 43 12.9
60 % L) I 14 4.2
P Source of AT 43 12.9
the customer AN HAL T 139 41.7
= A A 146 43.8
=4 5 L5
TR WK UT 44 13.2
Education Erh/hE 64 19.2
Kt/ K 185 55.6
WIEE L L 40 12.0
IS4 S 94 28.2
Occupation [ERz R LNESS 37 11.1
{Flk AL B 923 27.9
BN/ ARE AL 32 9.6
NG5 B 8 2.4
BARA B 40 12.0
Hefth 29 8.7
HMA 3000 TEREATF 99 29.7
Monthly income 3 001~4 000 G 37 11.1
4 001~5 000 JT 26 7.8
5 001~6 000 JT 43 12.9
6 000 Tl I 128 38.4

K2 EEHRRFEST

Table 2 Analysis of tourist features

N e

(;’i t}i”gory (;%E t?jn Number of Proportion
people / A %
iEZnle:i¢ - 243 73.0
Number of visits ) ¢ 45 13.5
=K 18 54
=Wk 27 8.1
Eea| —X 51 15.3
Residence time WR—TK 204 61.3
=REU L 78 23.4
i AHo—TA 30 10.0
How to travel CINE 117 39.0
FH A/ )2/ TR) 2 R ) 126 2.0
E eI A TN 27 9.0
PEBERRE H A AR 113 33.9
B TR 94 28.2
Information source WA 14 4.2
in choosing tourism EER I 14 4.2
destination HEARA LGB 52 15.6
Fifb 46 13.8
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Table 3 Tourists’ purpose and main activities

e T NE il

Category Option Number of Proportion
people // N %

S JEE b B RO 153 45.9

Motivation for travel N e R 172 51.7

NG 169 50.8

mh ARG AT 214 64.3

AL 79 237

FUAN R Y 113 33.9

e AL NG 25 7.5

a8 = ELIYNGIE'S 17 5.1

TAERZ 19 5.7

HoAth 7 2.1

it SRAWA = 79 23.7

How to travel NS R 118 35.4

W3 47 B0 120 36.0

WEARF R 244 73.3

W 2 R F SRR 263 79.0

AR R TS 188 56.5

HoAth 22 6.6




142

BHOR A A

2022 &£

24 RETHLHIREE IPA 34T PRE 5838 IPA 43Ik 2t
PRS2 VT XHERE I AL G 10 45 A 4 b M 2SR M B0
TIPS J7 TP 24 DU PFEEFR 4 ] 06 18 B B, 551
SRR RE VAN o ANTET 1 T 7R , T L A 5 AN A T
SN T G BR O /e DX, AU E R A I 33 2R

I 5 BR AR/ e DX, 3l 25 (H e AR AN o B LR R A
/ARSI, AR i BEMEAIG, R BN 5 5B IV G BR Oy i/ IR IX
BRI FEEMRE " W ATTIEE M IPA S n i
LJi7R o

I = |
4.20
4.00 s
Q
;
3,80 5O
% 7
%’i’ d4 il
i fd 5
3,601 i 2|
12 (ﬁ]
340 di
200 || \'
T T T T T 1 T
410 420 430 440 450 4560 470
i

T LG PRI 2.5 B R AR AR 5 3. A A L0 s 4. W 4 A0 het 5 5.0 UURF 405 6. AR AR BRBE (25 R0 K 5 7 B i 12 THA AR 5 8. R 220
FIEITH A% 5 9. - HTAF (5 10. & XU/ SCIRRY AR s LLARGRAE IR BOPRIR TG 30 12. 0™/ 208 A R (05 13 UR B R (25 14 2 3 5 1R
P AP AR L 5 15. BB AR TR S5 Bkt 5 16, HAl 1A A DI SS ket s 17 A% i RO TLAR 3G 12 5 18. BeRAb 3

Note: 1. Convenience of traffic; 2. Reasonable signs; 3. Other public facilities; 4. Tourist capacity; 5. Landscape features; 6. Ecological environment

(air, water) ; 7. Number of toilets and sanitary conditions ;8. Consumer prices of farm projects; 9. Architectural features; 10. Display of rural

customs/ culture; 11. Experience activities of farm life; 12. Features of local products/souvenirs; 13. Restaurant features; 14. Local residents’

enthusiasm friendliness;15. Restaurant service quality; 16. Other staff service quality; 17. Sanitation and comfort of accommodation facilities; 18.

Complaint handling
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Fig.1 IPA analysis of tourist satisfaction
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